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Long Questions 

1. What is Marketing? Discuss its concept and need with reference to the library science. 

2. Discuss the concept and need of marketing. What is Marketing segmentation? 

3. The Marketing Mix is one of the major concept in modern marketing justify the 

statement in the light of information and knowledge management. 

4. What is the concept of consolidation and repackaging? Discuss the types of 

consolidation products designed through the process of consolidation and 

repackaging. 

5. How do you produce library services as a product and as a marketable commodity? 

Discuss pricing in channel and communication strategies. 

6. How advertising public relations and concept of e-marketing are helpful in sales 

promotion? How can you apply these in library science? 

7. Describe the value of LIS Services. 

8. Define knowledge management and discuss its principles. 

9. Differentiate Information Management with Knowledge Management. 

10. What do you mean by value in LIS sciences? Write in brief, about its history, 

importance and area. 

11. What are the methods used in determining value in library services- Discuss? 

12. What is Knowledge and knowledge management? What are the tools of knowledge 

Management in library. 

13. Write a note on information management Vs knowledge management in brief. 

14. What is knowledge management in library?  What are the tools helpful for knowledge 

management in libraries? 

15. What is the role of the librarian in implementing Knowledge Management? 

16. Write in brief role of librarian in managing knowledge in libraries. 



 

 

Write short notes of the following 

1. E- Marketing; 

2. Public relation; 

3. Information repackaging; 

4. E-Commerce; 

5. Market Segmentation; 

6. Advertising; 

7. Sales promotion; 

8. 4P’s of marketing mix; 

9. Cost-benefit method of value. 

 

Objective questions 

1. What is regarded as the father of marketing? 

2. Who said it? “A product is anything that can be offered to a market to satisfy a 

need 

3. What are four ‘P.s’ of marketing? 

4. What are the four segmentations of marketing? 

5. Write any four e-marketing site.  

6. What is flipkart.com? 

7. What are the mediums of advertising? 

8. What are the types of Knowledge? 

 

 

       

     


